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ABSTRACT 

 

HealthUno, a healthcare consultation platform based in Chennai, India, was launched in 2021. 

With a current network of over 600 doctors, the platform aspires to expand its network to 5000 

doctors within the next three years. HealthUno has set a ambitious goal of capturing 25% of the 

Indian market share by 2025. The platform offers a wide array of services, including 

teleconsultation, round-the-clock availability of specialized doctors, online hospital booking, e- 

pharmacy, home lab tests, scan services, insurance booking, corporate wellness programs, 

surgical care, home healthcare services, and fitness & mind wellness. It also promotes an 

integrative treatment approach by combining Allopathy and Ayurveda. The objective of this 

study was to conduct a comprehensive market analysis for the proposed business venture to 

assess the feasibility of launching the application in India. The study was conducted over a 

period from 1st March to 30th May. Both primary and secondary research methodologies were 

employed in the feasibility study. For primary research on service feasibility, a descriptive study 

with a semi-structured questionnaire was conducted through an online survey using Google 

Forms. For secondary research, industrial feasibility, including competitive analysis, was 

carried out by analyzing major mHealth applications websites/applications and annual reports 

of prominent mHealth applications in India. The study also delved into the regulatory aspects 

by examining the licenses and approvals required for the proposed business venture. By 

encompassing both primary and secondary research, the study aimed to provide insights into 

the usage of mHealth applications in India, opinions on the new application features, competitor 

analysis, and the necessary legal approvals for the successful implementation of HealthUno. 
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ABOUT ORGANIZATION 

 
Hospaccx Healthcare Business consultancy is a healthcare consulting firm based in 

India that provides awide range of services for different healthcare facilities including 

nursing homes, diagnostic centers, andmulti-specialty and super-specialty setups. 

The company specializes in following areas: 

 

1. Hospital planning and designing 

 

2. Medical college planning and design 

 

3. Diagnostic centre planning and design 

 

4. Business development and strategies 

 

5. Inventory and biomedical equipment consulting 

 

6. Hospital accreditation 

 

7. Human resource management. 

 
The company offers solutions to meet the needs and challenges of clients. The 

company's services are designed to help healthcare facilities optimize operations, 

enhance patient care, and achieve sustainablegrowth and profitability. 
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CHAPTER 1: INTRODUCTION 

 
The healthcare industry is rapidly evolving with advancement in technology. The 

global healthcare information technology (IT) market size was valued at $380 billion 

in 2022, and is projected to reach $880 billion by 2030, registering a 

CAGR(Compound Annual Growth Rate) of 12.7% from 2022 to 2030.[1] The Indian 

healthcare technology market is $ 5 billion in 2023 and will grow to $ 50 billion by 

2030.[2] 

Healthcare technology applications have revolutionized the healthcare industry, 

providing patients with easyaccess to medical information and enabling healthcare 

providers to offer better care. In India, the healthcareindustry is ripe for disruption 

with the rise of a tech-savvy population and increasing demand for quality healthcare 

services. With a population of 1.4 billion, India has become one of the largest and 

fastest-growingmarket for healthcare technology application. 

 

 
The COVID-19 pandemic has further accelerated the growth of the healthcare 

technology application marketin India, with significant increase in the number of 

patients seeking remote healthcare services like teleconsultation, telemedicine 

services and medical advice. Gynecologists and General Physicians were twoof the 

most consulted specialists by women in 2020. There’s been a 5x growth in online 

consultations by people aged 50 and above, during pandemic compared to pre- 

pandemic. There has been 69% drop in-in person consultation during the covid. [4] 

 

 
The pandemic has also highlighted the need for innovative healthcare solutions that 

can help bridge the gapbetween patients and healthcare providers, particularly in 
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remote and underserved areas of India. With growing potential in the healthcare 

application services usage, a Market Study will be conducted to determine the 

feasibility of proposed HealthUno application in India. 

The study will be conducted with the intent to understand the market of mHealth 

application usage anddemand in India. A feasibility study is essential to assess any 

new health services business venture. 

Therefore, the study will ultimately help to understand the market growth and 

demand for the proposed application. 
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CHAPTER 2: 

RESEARCH QUESTION 

What is the current state of the mHealth application market in India and what are the 

attitudes and opinions of residents in six metropolitan cities (Kolkata, Mumbai, 

Bangalore, Hyderabad, Delhi & Chennai) of India towards the services provided by 

the applications? 

AIM 

 
To assess the feasibility of launching the HealthUno application in India, and to 

provide the insights into the opportunities for the business venture. 

OBJECTIVE 

 
Primary Objective 

 
• To understand the mHealth application usage and opinion on services provided by 

the HealthUno among six metropolitan cities of India. 

Secondary Objective 

 
• To analyze the competitive landscape and licenses required. 
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CHAPTER 3: METHODOLOGY 

 

 
❖ Study Design: A descriptive cross-sectional Study 

 
❖ Study Period: March to May 2023 

 
❖ Study Population: 

 
The study population will include individuals who are part of the general population 

residing in the major cities of Kolkata, Mumbai, Bangalore, Hyderabad, Delhi, and 

Chennai. 

❖ Sample Size: 

 
The study includes a sample of 180 participants, with 30 participants from each city. 

 
❖ Selection criteria: 

 
Inclusion Criteria 

 
- Individuals who are currently residing in Kolkata, Mumbai, Bangalore, Hyderabad, 

Delhi, or Chennai 

Exclusion Criteria 

 
- Individuals who do not have access to the internet or cannot complete the online 

survey. 

- Individuals who are unable or unwilling to provide informed consent to participate in 

the study. 



6  

❖ Data Collection tool: 
 

 

 

 

PRIMARY 

RESEARCH 

SECONDARY RESEARCH 

A. Service Feasibility B. Industry Feasibility 

A descriptive study with 

a semi-structured 

questionnaire through 

an online survey Google 

form. 

Competitors Analysis -mHealth Applications 

websites/application 

-Annual reports of the m 

health applications 

C. Licensing & approval 

Government  websites CDSCO, Ministry of 

consumer Affairs, 

eStartIndia 
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1. TELECONSULTATION 

N=180 

33% 51% 44% 59% 67% 53% 51% Never used 

18% 
6% 6% 

More than 6 
times 

6% 3% 

12% 

12% 

2% 

10% 

3% 

3% 

4-6 times 

48% 37% 50% 26% 27% 35% 
38% 1-3 times 

Inferences: As per the above graphical representation, the highest number 

of users are from Chennai (66%) followed by Hyderabad (56%). 

CHAPTER 4 : RESULT 

A. Service Feasibility 
 

 

 

 

Participants annual usage frequency of teleconsultation (%) 
 

 

Figure 1 
 



 

 

Pro active for her 

Dr Gallen 

Doconline 

Medplus 

Lybrate 

Docapps 

Zoom 

Tata 1mg 

Pharmeasy 

Apollo 24/7 

Medibuddy 

Mfine 

Whatsapp 

Practo 38% 

0% 5% 10% 15% 20% 25% 30% 35% 40% 

Population % 

N=180 

26% 21% 18% 18% 16% 
30% 

22% 

19% 
24% 

20% 
21% 

24% Never 

33% 48% 
45% 42% Rarely 

36% 

24% 
10% 9% 16% 

Sometime 
15% 

Everytime 

Inferences: As per the analysis, the findings illustrate that more than one- 

third of the participants are using Practo among which 62.8% are female 

users. 

2. 24 X 7 ONLINE DOCTOR AVAILABILITY 

Participants preferred online platform for teleconsultation (%) 
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Figure 2 

 

 
 

 

Patient experience with emergency Super Speciality consultations 
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Figure 3 
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Inferences: Based on the survey, the results indicate that 85% of respondents do 

not always find super speciality consultant doctors available in emergency 

situations. 
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N= 180 

Total 50% 36% 14% 
N= 180 

Mumbai 70% 27% 3% 

Kolkata 41% 35% 24% 

Hyderabad 56% 29% 15% 

Delhi 46% 37% 17% 

Beneficial 

Moderately beneficial 

Not beneficial 

Chennai 55% 33% 12% 

Bengaluru 63% 19% 18% 

0% 20% 40% 60% 

Population 

80% 100% 120% 

Inferences: The findings of the survey illustrate that 84% of the participants 

obtained a second opinion with 67% to make better decisions making on 

where to seek treatment and 33% prefer second opinion to confirm their 

diagnosis. 

4. ONLINE HOSPITAL BOOKING 

 
 

Participants preference on second opinion 
 
 
 
 

67% 
 

33% 
 
 
 
 
 
 

Figure 4 
 
 
 

 
 

 

 
 

Participants opinions on Online Hospital booking for offline consultation 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 5 
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3. SECOND OPINION 

Inferences: The survey results indicate that 50% of participants think it is 

beneficial. 70% of the participants from Mumbai think it is beneficial. 

C
it

y 



 

Inferences: The survey findings revealed that a considerable share of 
respondents tend to buy medicines 1 to 3 times in a year (41%). The highest 

users are from Hyderabad (80%) followed by Delhi and Bengaluru, 75%. 

 
 

Participants annual usage frequency of E-pharmacy (%) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 6 
 

 

Participants preferred online platform for E-Pharmacy 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 7 
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5.  E-PHARMACY 

Amazon 
Mfine 

Medibuddy 
Practo 

Medplus 
Truemeds 

Filpkart Sasta Sundar 
Apollo 24/7 

Netmeds 
Pharmeasy 

Tata 1mg 

1% 
1% 

2% 
3% 

3% 

N= 180 

6% 
12% 
12% 

15% 
21% 
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25% 

25% 30% 

Population (%) 

 
 

59% 

 
 

46%  
30% 

N= 180 

24% 

 

23% 

10% 
 

41% 

3% 
 
38% 

15% 
 
 

47% 

10% 6% 
20% 

Never used 

more than 6 times 

4-6 times 

1-3 times 

12% 15% 
17% 

12% 12% 
23% 

9% 

 
33% 

 

26% 
 
 
47% 

 
35% 

20% 
 

26% 
 
 

42% 

Inferences: Based on the survey results, it can be inferred that 25% of the 
participants preferred using Tata- 1mg as a platform for E-pharmacy which is 

one-fourth of the total users. 
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N=180 

28% 

46% 

Access to wide range of 

medicines 

Discounts on medicines 

 
Convenience at home 

delivery 

26% 

Inferences: As per the survey finding, 46% of the respondents use e-pharmacy for 

convenience at-home delivery. 

Inferences: The data from the survey suggests that 19% of the participants reported 

getting medicines every time. However, 12% of the participants reported that the 

medicines were mostly out of stock and 23% never find the medicines online. 

Factors considered by participants for using e-pharmacy 
 
 

Figure 8 
 

 
 
 

 

Participants experience on online purchase of Medicines 
 

Everytime  
N= 180 

 

 

 19%  
 
 
 

Never 
 

 23%  

 

 46%  Sometime 

 
 

 12%  
 
 
 

Mostly out of stock 

Figure 9 
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N= 180 

7. INTEGRATIVE TREATMENT APPROACH 

Inferences: As pe the analysis, 61% of the population are aware of Integrative 

treatment approach. However, 39% are not aware. 

 

 

Figure 10 

 
 
 
 
 

 

Awareness on integrative treatment approach (%)  

N= 180 
 
 
 
 

Yes 

No 

 
 
 
 

Figure 11 
 

Inferences: The survey findings revealed that a considerable share of respondents 

tend to book lab tests and health check -ups 1-2 times in a year (62%). The 

highest users are from Bengaluru (74%) followed by Mumbai and Delhi (70%). 

6. LAB TESTS & HEALTH CHECK-UPS 

39% 

61% 
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Inferences: Based on the analysis, 65% of the participants believe that the integrative 

treatment approach is beneficial. However, 29% are doubtful and 6% believe it is not 

needed. 

Participants experience on Integrative treatment approach (%) 
 
 

100% 

90% 

80% 

70% 

60% 

50% 

40% 

30% 

20% 

10% 

0% 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 12 

 

N = 180 
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Participants opinion on Integrative treatment approach (%) 
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3% 
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9% 

32% 

 

 
 

9% 3% 

29% 

 

 

6% 

Beneficial 

Doubtful 

 

 
  

 
 

 

 
Figure 13 

 

Inferences: The findings of the survey demonstrate that 77% of the participants found the 
integrative treatment approach effective, whereas 23% did not find it effective. Hyderabad 
and Mumbai have the highest percentage (89%) of participants who reported an effective 

experience. 
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Service mix COMPETITORS ANALYSIS- SERVICE MIX 

B. Industry Feasibility 
 
 

 

 
 

SERVICES 

 
TATA 

1 mg 

 
PRACT 

O 

 

Phar 

m- 

Easy 

 
Apollo 

24/7 

 
 

Netmeds 

 
FlipKa 

rt 

 
Medi- 

buddy 

 
Med 

-Plus 

 
Health 

Uno 

Physical 

Pharmacy 

stores 

         

Tele- 

consultation 

         

Availability of 

specialized 

Doctors 24/7 

         

E-pharmacy 

(Allopathy + 

Ayurveda) 

         

E-pharmacy 

(Homeopathy) 

         

Diagnostic 

tests 

         

Imaging tests 
         

Home 

Healthcare 

         

Online 

Hospital 

booking 

         

Insurance 

booking 

         

Corporate 

Wellness 

         

Table 1 Sand dune-coloured boxes shows services provided by the players and grey coloured boxes 

shows services to be provided by HealthUno 
 

VALUE ADDED SERVICES PROVIDED BY THE PLAYERS 

Med Plus and Pristyn care are 

offering a value-added service 

by incorporating ABHA – 

Unique health ID creation. 

Apollo, Pristyn care and Medi 

buddy is offering a value- 

added service of booking 

online appointment for 

clinic/hospital visit, making it 

easier and more convenient for 

patients to access healthcare 

services. 

Practo a leading healthcare 

platform, has partnered with 

various insurance providers to 

offer health insurance plans to 

its users. 
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APPLICATION (Plan name) SERVICE PLAN 

 

 

 
 

TATA 1MG (Care Plan) 

 

• Rs 46 for a month 

• Rs 165 for 3 months 

• Rs 275 for 6 months 

 
Benefit: 
- Extra 3% discounts on all prescription medicine 

- 1 free consultation from around 26 specialities 

- 1 free lab test 

- No shipping charges on orders above Rs 149 

- Unlimited free shipping on orders above Rs 500 

- Free shipping on 20 orders below Rs 500 

- Earn extra 3.1% Neucoins redeem Neucoins on all tata 

partners(Air Asia, Big basket, Croma, Taj, Tata cliq) to get 

discounts on shopping, hotel & flight bookings, ordering food and 
much more. (1NeuCoin=Rs1) 

 
 

 

PRACTO (Plus) 

 

• Rs 1,199 for a month 

• Rs 2,499 for 3 months 

• Rs 5,499 for annual 

 
Benefit: 
- Unlimited online consultation with doctors 

 
 

 

PHARMEASY (Plus) 

 

• Rs 149 for 2 months 

 

Benefit: 
- Free delivery on medicine and healthcare orders above Rs 499 

- Free doctor consultation 

- Zero convenience fees 

 
 
 
 

 
 

NETMEDS (FIRST) 

 

• Rs 249 for 6 months 

• Rs 499 for 12 months 

 

Benefit: 
- Unlimited free delivery 

- Extra 5% off on pathology lab 

- 4 consultation free per month 

- Superfast delivery 

- One free basic health check-up(included only in 12-months 

membership) 

SUBSCRIPTION PLAN OFFERED BY MAJOR PLAYERS 
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Table 9 
ANOTHER RAY SUBSCRIPTION PLAN BY PRACTO AFTER INTEGRATION FROM ABDM 

 
ESSENTIAL: Free 

- 250 appointments/month 

- Maximum doctors available: 50 

- Storage limit of health records: 
1GB Data 

- Appointment confirmation, 
reminder and follow-up SMS 

CLINICAL MANAGEMENT: 

1 Year: 1499/month 

4 Years: 999/month 

- 2000 appointments/month 

- Unlimited doctors available 

- Storage limit of health records: 20 
GB Data 

- Appointment confirmation, 
reminder and follow-up SMS 

 

 

 
 
 
 

APOLLO 24/7 (Circle) 

 

• Rs 99 for 2 months 

• Rs 199 for 6 months 

• Rs 299 for 12 months 
 

Benefit: 
- Free delivery on all orders 

- Upto Rs 150 off on consultations 

- Flat 10% off on lab tests 

- Extra 5% cashback on every medicine order 

 
 
 
 

 

 
 

MEDIBUDDY (Gold) 

 

• Rs 1,899 for 6 months 

• Rs 1,999 for 1 Year 

• Rs 3,499 for 2 years 

• Rs 5,499 for 3 years 

• Rs 7,499 for 4 years 
 

Benefit: 
- Upto 40% off on lab tests 

- Upto 20% of on medicines order 

- Unlimited teleconsultation 

- Offer applicable for whole family 

Table 2 
 
 

 

 

 

Note: Practo joins ABDM eco-system on 3rd May,2023 
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STARTING PRICE FOR TELE-CONSULTATION SERVICES 

GENERAL PHYSICIAN 

 
 Fever Cold & Cough Headache Stomach Pain 

Tata 1 mg Rs 299 Rs 299 Rs 299 Rs 299 

Practo Rs 200 Rs 500 Rs 200 Rs 200 

Apollo 24/7 Rs 250 Rs 250 Rs 250 Rs 250 

Medibuddy Rs 299 Rs 299 Rs 299 Rs 299 

Medplus Rs 350 Rs 350 Rs 350 Rs 350 

Mfine Rs 399 Rs 399 Rs 399 Rs 399 

 
Table 3 
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STARTING PRICE FOR TELE-CONSULTATION SERVICES 

SPECIALISTS 
 
 

 Gynaecologist Cardiologist Nephrologist Paediatrician 

Tata 1 mg Rs 350 Rs 499 Rs 800 Rs 349 

Practo Rs 466 Rs 466 Rs 509 Rs 551 

Apollo 24/7 Rs 500 Rs 425 Rs 450 Rs 350 

Medibuddy Rs 299 Rs 499 Rs 699 Rs 299 

Mfine Rs 399 Rs 399 Rs 399 Rs 399 

Medplus Rs 600 Rs 800 NA NA 

Table 4 
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STARTING PRICE FOR TELE-CONSULTATION SERVICES 

SUPER SPECIALISTS 
 
 

 Neurologist Oncologist Orthopaedic Surgeon 

Tata 1 mg Rs 850 Rs 369 Rs 400 

Practo Rs 381 Rs 424 Rs 200 

Apollo 24/7 Rs 400 Rs 552 Rs 552 

Medibuddy Rs 499 Rs 349 Rs 349 

Mfine Rs 499 Rs 399 Rs 399 

Medplus Rs 800 NA NA 

 
Table 5 
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WOMEN HEALTH 

▪ Liver function test 

▪ Renal Kidney function test 

▪ Lipid profile 

▪ Thyroid profile 

▪ CA125 (Ovarian cancer test) 

▪ Blood Glucose 

▪ Vitamin profile 

▪ Urine routine & more 

 

FULL BODY CHECK -UP 

▪ Liver function test 

▪ Heart & Kidney function test 

▪ Thyroid status 

▪ Lipid profile 

▪ Urine routine 

▪ Complete blood 

count/Hemogram 

▪ Iron profile & more 

SERVICE CHARGE PACKAGE – FULL BODY &WOMEN HEALTH 

CHECK-UP 
 

Full Body Women Health 

Tata 1MG 78 tests 46 tests 

Actual After discount Actual After discount 

Rs 4,198 Rs 2,099 Rs 3,958 Rs 1,799 

Practo 106 tests 38 tests 

Actual After discount Actual After discount 

Rs 3,499 Rs 2,730 Rs 2,100 Rs 1,199 

Pharmeasy 90 tests 97 tests 

Actual After discount Actual After discount 

Rs 4,599 Rs 1,699 Rs 4,899 Rs 2,399 

Netmeds 135 tests 79 tests 

Actual After discount Actual After discount 

Rs 5,640 Rs 4,230 Rs 1,499 Rs 1,274 

Apollo 24/7 89 tests 38 tests 

Actual After discount Actual After discount 

Rs 12,300 Rs 5,499 Rs 2,876 Rs 1,999 

Medibuddy 86 tests 93 tests 

Actual After discount Actual After discount 

Rs 4,199 Rs 1,799 Rs 6,499 Rs 2,899 

Table 6 

TESTS INCLUDES 
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VITAMIN PROFILE 

▪ Vitamin D 

▪ Vitamin B12 

▪ Vitamin 9 
▪ Folic Acid 

▪ Calcium & more 

 

EARLY PREGNANCY (ANC CHECK-UP) 

▪ Hepatitis B&C 

▪ Blood Glucose 

▪ Thyroid Stimulating 

Hormone(TSH) 

▪ Nucleic Acid test 

▪ Urine Examination 

▪ Syphilis 

▪ Hemogram & more 

SERVICE CHARGE PACKAGE – EARLY PREGNANCY (ANC) & 

VITAMIN PROFILE CHECK-UP 
 

 

Antenatal Care Vitamin Profile 

Tata 1MG 41 tests 10 tests 

Actual After discount Actual After discount 

Rs 2,300 Rs 1,999 Rs 2,299 Rs 2,098 

Practo 38 tests 5 tests 

Actual After discount Actual After discount 

Rs 2,500 Rs 1,999 Rs 1,700 Rs 1,449 

Pharmeasy 58 tests 5 tests 

Actual After discount Actual After discount 

Rs 2,549 Rs 1,449 Rs 1,849 Rs 1,349 

Netmeds 72 tests 6 tests 

Actual After discount Actual After discount 

Rs 2,599 Rs 2,209 Rs 2,299 Rs 1,264 

Apollo 24/7 30 tests 3 tests 

Actual After discount Actual After discount 

Rs 2,450 NA Rs 3,349 Rs 1,299 

Medibuddy 41 tests 5 tests 

Actual After discount Actual After discount 

NA NA Rs 3,285 Rs 1,966 

Table 7 
TESTS INCLUDES 
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FITNESS 

▪ Liver function test 

▪ Kidney function test 

▪ Cardiac Risk Markers 

▪ Lipid profile 

▪ Blood Glucose 

▪ Vitamin D 

▪ Calcium & more 

 

ELDERLY HEALTH 

▪ Liver function test 

▪ Kidney function test 

▪ Iron deficiency 

▪ Hemogram 

▪ Vitamin 

▪ Toxic elements & more 

SERVICE CHARGE PACKAGE – ELDERLY HEALTH & FITNESS 

CHECK-UP 
 

 
 

Elderly Health Fitness 

Tata 1MG 61 tests 56 tests 

Actual After discount Actual After discount 

Rs 4,598 Rs 2,299 Rs 3,500 Rs 2,500 

Practo 98 tests 64 tests 

Actual After discount Actual After discount 

Rs 3,200 Rs 2,899 Rs 2,800 Rs 1,999 

Pharmeasy 102 tests 69 tests 

Actual After discount Actual After discount 

Rs 4,399 Rs 4,099 Rs 3,749 Rs 2,199 

Netmeds 84 tests 56 tests 

Actual After discount Actual After discount 

Rs 3,399 Rs 2,549 NA NA 

Apollo 24/7 87 tests 56 tests 

Actual After discount Actual After discount 

Rs 9,500 Rs 4,374 NA NA 

Medibuddy 89 tests 56 tests 

Actual After discount Actual After discount 

Rs 3,999 Rs 1,799 NA NA 
 

Table 8 
 

TESTS INCLUDES 
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Health Insurance Portability and Accountability Act of 1996 (HIPAA) 

 

 

• To protect sensitive patient health information from being disclosed 
without the patient's consent or knowledge 

 

Payment Card Industry Data Security Standard (PCI DSS) 

 

 
• Created to better control cardholder data and reduce credit card fraud. 

Drugs and Cosmetic Act 1940 And Rules 1945 

• Drug license for Pharmacy and Medical store 

Pharmacy Act, 1948 

• An Act to regulate the profession of pharmacy 

Indian Medical Council Act, 1956 

• Registration purpose 

C. Licensing & Approval 
 
 

 

 

 

 

 



24 

 

 
Food Safety & Standards Authority of India (FSSAI) 

 
• To sell food related items such as wellness products, nutraceuticals 

Drugs and Magic Remedies (Objectionable Advertisements) Act, 1954 

 

 
• Prohibits advertisement of drugs and remedies that claim to have 

magical properties, and makes doing so a cognizable offence 

Information Technology (Reasonable Security Practices and Procedures 
and Sensitive Personal Data or Information) Rules, 2011 

 
• Provide the security practices and procedures 

Information Technology Act, 2000 

• For dealing with cybercrime and electronic commerce 

 

 

 

 

 

 
Consumer Protection Act, 2019 

 

• Safeguard consumers from unfair practices and defective products or 
services. 
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CHAPTER 5: DISCUSSION 

 
India has seen rapid growth in the number of mobile subscribers and Internet users which in 

turn has strengthened the country's digital footprint. This growth has provided a strong 

foundation for the healthcare app market to flourish. Today the number of mobile users in India 

has reached 125 crore of which 75 crore users are smart users and 80 crore internet users. 

According to a report generated by Practo(2020) revealed that the two most consulted 

specialists by women were Gynaecologists and General Physicians during covid period. 

Indian Ayurveda market size is driven by factors such as increased awareness and preference 

for natural and organic products among consumers. Supportive government policies and 

initiatives to promote Ayurveda as a mainstream healthcare system to reach Universal Health 

Coverage. 

Indian Government to come up with an integrative health treatment approach. The government 

plans to co-locate AYUSH centres at all the government health facilities: PHC, CHCs and 

district hospitals. 

The findings from the study reveal insights into the usage patterns and preferences of 

respondents regarding mhealth applications. Around 80% of the participants reported using 

mhealth applications primarily for teleconsultation, e-pharmacy, and lab tests. Among these 

services, the major use purpose was for the online purchase of medicine, indicating a growing 

trend towards the convenience of accessing medications through digital platforms. 

Furthermore, a significant proportion of respondents expressed the importance of seeking a 

second opinion through mhealth applications. This reflects the value placed on making 

informed decisions about where to seek treatment, showcasing the potential of mhealth 

applications in facilitating better patient decision-making. 
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Regarding specific mhealth platforms, it was observed that approximately one-third of the 

population preferred Practo for teleconsultation, while around one-fourth of respondents chose 

Tata-1mg for online medicine purchases. This highlights the diverse options available to users 

for accessing healthcare services through different applications. 

Notably, around half of the respondents embraced e-pharmacy services due to the convenience 

of home delivery. 

The study also found that a majority of the population considered online hospital booking 

through mhealth application as beneficial. This suggests the potential of HealthUno in 

streamlining the appointment booking process and enhancing overall patient experience. 

Additionally, around 60% of the population showed awareness of the integrative treatment 

approach, indicating an increasing understanding and acceptance of combining Allopathy and 

Ayurveda in healthcare practices. 

Overall, the findings underscore the growing significance of mhealth applications in the 

healthcare landscape. The high adoption rates for teleconsultation, e-pharmacy, and lab tests 

demonstrate the convenience and accessibility offered by these platforms. The positive opinions 

on second opinion services, online hospital booking, and integrative treatment approach further 

indicate the potential of HealthUno mhealth application in transforming the healthcare 

experience for users. 
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CHAPTER 6 : LIMITATION 

 
❑ The sample size used for the study was arbitrarily selected. 

 
❑ Beyond 30 responses from each city have been excluded from the study. 

 
❑ The selection of cities was based on convenience, which may limit the 

generalizability of the results to a broader population. 

❑ The sample size and sampling methods were chosen for practical reasons, 

considering factors such as time. This could limit the validity of the study. 

❑ Financial feasibility has not been included in the study as it was out of the study 

scope. 
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CHAPTER 7 : CONCLUSION 

The market feasibility report for the launch of m-health application has shown promising results with 

all the above-mentioned data. HealthUno is a holistic and innovative health solution that offers 

comprehensive range of healthcare services including teleconsultation, e-pharmacy, 24/7 specialized 

doctors availability, lab tests and health check-ups, online hospital booking, integrative treatment 

approach, home healthcare services and insurance booking. With the increasing demand for 

convenient and accessible healthcare services, HealthUno application can provide a viable solution for 

individuals seeking high-quality medical care. 

Teleconsultation and 24/7 doctor availability allows patients to access medical advice and treatment 

from the comfort of their homes regardless of their location or time of day. This service is increasingly 

popular due to its convenience, cost-effectiveness and ability to provide prompt medical attention. 

E-pharmacy is a service that allows patients to order medications online and have them delivered to 

their doorstep. This trend is due to the significant convenience and accessibility it provides to patients, 

eliminating the need for them to physically visit a pharmacy. Also, the competitive pricing offered is 

another reason for the growing popularity, as they can help patients save money on their medications 

without sacrificing quality or reliability. 

Lab tests and health check-ups at home have also become more popular in recent years, driven by the 

growing need for preventive healthcare and the convenience of at-home testing. Patients can get their 

blood tests, urine tests, and other diagnostic tests done in the comfort of their homes without the need 

to visit a lab or hospital. 

Online hospital booking will allow patients to book hospital appointments online eliminating the need 

to physically visit hospitals and wait in long queues. The service will also reduce the risk of exposure 

to infevtions. Additionally, online hospital booking services can help hospitals streamline the process, 

reduce wait times and improve patient satisfaction. 
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Integrative treatment involves combining conventional Western medicine (allopathy) with traditional 

medicine such as Ayurveda, Homeopathy etc. The growing preference for integrative treatment is 

driven by several factors. One of the major factor driving the popularity of integrative treatment is the 

growing awareness of the side effects of conventional medicine. Patients are often concerned about the 

potential harm that pharmaceutical drugs may cause to their health and may seek alternative treatments 

that have fewer side effects. Integrative treatment, therefore offers a middle ground providing the 

benefits of conventional medicine with the natural remedies of traditional medicine. 

Home healthcare services offer users the convenience and comfort of receiving medical care at their 

own homes. This service provides access to professional medical care including Doctor at home, 

nursing care, physiotherapy therapy and elderly care. With the aging population, demand for home 

healthcare services is increasing. By providing patients with access to medical care at homes, the 

application can improve patient health outcome, reduce healthcare costs, and enhance patient 

satisfaction. 

Insurance booking is another service that provides patients with a hassle-free way of purchasing 

insurance policies online. With the increasing cost of healthcare services, insurance policies are 

becoming more important to individuals and the application can make the process of obtaining 

insurance more accessible and affordable. 

Incorporating the corporate wellness feature and partnering with corporate companies can provide 

several benefits to the HealthUno application. Corporate wellness programs have become an important 

part of companies' efforts to improve employee health and reduce healthcare costs. By partnering 

HealthUno, corporate companies can provide their employees with access to a comprehensive suite of 

healthcare services. 

The increasing demand for quality healthcare services makes the healthcare industry ripe for disruption 

with the rise of a tech-savvy population. The mHealth Application market has grown mainly due to 

rapid internet penetration, smart phone users and rising chronic disease cases. Moreover, a definite 
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market strategy must be adopted such as offering subscription plan and service package offers on the 

services offered to gain more users. There are already strong competitors in market providing high 

discount offers on services but with the innovative health solution services of integrative treatment 

approach, online hospital booking and home healthcare services with attractive offers, the proposed 

application will definitely have the potential to take lead in the market. 

Overall, the market feasibility report suggests that the proposed m-health application is likely to be 

successful in the market and with the rapid growth of the healthcare industry, HealthUno has the 

potential to be a game-changer in the m-health application industry. 
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ANNEXURE 
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